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This  article  presents  research  of  the  influence  of  informative  services  on the  tourists  decisions.  

The content  of  information  services  means  the  process  of  circulating  the necessary  information  

between  two  or  more participants.  This  flow  is  achieved  through  different  classical  methods  of  

written  publication  (leaflets,  brochures, catalogs), but, as analyzed and researched in the article, 

includes the context of information technology services. 


