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All  products  and  services  are  increasingly  becoming  more  standardized  and  to  attract  new customers  is  

becoming  increasingly  difficult.  Therefore,  the  most  effective  way  of  retaining  customers —it  is  the 

individualization of relationships and the relationships of building long-term partnerships. For the prosperity of 

the company is no longer enough just satisfied customers, need constant, loyal and extremely satisfied 

customers. 


